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Kommentar kring svarsfrekvens i studentvärderingen 
 (Comments concerning response rate in study evaluation) 
 

In the Autumn semester 2019, sixteen students  were registered for studies in the AMSTV program, 
out of which 6 have completed the master degree, which corresponds to a student flow 
(genomströmning) of 37,5%. The main reason for not fulfilling the programme are health related 
issues and delays in submitting thesis projects due to COVID-19.  In particular, 6 students have only 
completed courses in first year and 3 students are missing grades from two courses (out of which 1 
student have not completed the master thesis course).  

 
Two digital surveys were organized at the end of each academic year (i.e., mid-term and final program 
evaluation). The mid-term survey received less than 3 responses, and final evaluation received 6 
responses, what corresponds to response rate of 37,5%.  In addition, two hours meeting was 
organized with students after 1 year of studies in Autumn semester 2020 to discuss their perspectives 
about the program.  At the digital graduation ceremony event organized jointly by TM program 
managers, additional students insights about the program were collected, including discussion of 
planned changes to the program to account for students feedback. 

 

 

 

 

 

 

 

 

Analys av (Analysis of): 
Studenternas möjlighet till ansvar och delaktighet (The opportunity for student liability and participation) 
 

Considering that the programme manager is an active part of the teaching team in at least one course 
per period, the students had good opportunities to address and discuss challenges and opportunities 
throughout the programme. 

The students have also had the opportunity to affect the programme through course evaluations that is 
part of this programme report. 
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The programme advisory board was unfortunately dissolved for various reasons which means in the 
academic year 2019/2020 there has been no opportunities for students to meet with company 
representatives. The advisory board meeting was organized in May 2021, however none of the students 
from batch AMSTV 2019 met the board representatives due to busy thesis course period.  The board 
meeting was attended by students representatives from batch AMSTV 2020. 

Based on summative program evaluation survey, 54% of students were satisfied with how students’ 
perspective were taken into account and 27% were ‘neither satisfied, nor dissatisfied’.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Innehåll, undervisningsformer, examination och progression (Contents, Forms of teaching, 
Examination and Progression) 
 
The aim of the two years AMSTV program is to give the students a comprehensive overview of the 
textile management subject, suited for those with an education in for example business administration, 
industrial engineering, logistics and supply chain management. The educational programme provides 
in-depth knowledge of theory development, issues, methods, and current research in textile 
management.  
 
The courses in the first year cover various stages of the textile value chain including concept 
development, idea and design, product development and innovation, supply chain management, 
fashion retail and branding as well as an introduction to the fashion system. In order to somewhat 
compensate for the varied background of the students, the students are divided into two different 
introductory courses. Students with a background in the textile industry or with previous education in 
textile material, are registered to a course that focuses on fundamentals in social sciences with focus on 
textile and fashion including fashion studies. Students with no previous experience in the field of 
textiles are registered to a course in fundamentals of textile material and production, which includes 
workshops in the laboratories of the Swedish School of Textiles.  
 
During the second year, the knowledge and skills in textile management obtained during the first 
foundational year of the programme are deepened with a focus on the management of textile value 
chains. In this regard, theoretical approaches introduced in the courses on supply chain management 
and product development from the first year are transferred into an applied context. Areas in focus in 
the second year are risk management, demand forecasting, and how innovative management of textile 
value chains and product development can contribute to competitive advantages and reducing negative 
sustainability impacts. 

Overall, the students seems to be satisfied with teaching and examination methods in programme’s 
courses (70% of students broadly to completely agree that teaching supported their learning, 45,5% of 
students broadly agree that examination modes supported their learning, and 54,5 % partly agee that 
examination modes supported their learning). The golden thread of sustainability is clearly visible to 
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the students and much appreciated. According to some students’ comments more in-depth focus on 
aspects of social sustainability would further benefit the program.  

There are some concerns regarding the heterogeneity of pre-knowledge among students, which causes 
some students to feel that some courses are more demanding than others. Some students stated that 
they were less prepared to required level of academic studies, wheres others hoped for the higher level 
of challenge in some courses. 

Whereas majority of students have stated that they received increased knowledge of research and 
theoretical perspectives within the disciplinary domain of the program courses, there are some 
concerns with regards to the level of program’s connection to the industrial practice. Students 
expressed desire to have more guest lecture by industry professionals, company study visits and 
problem based approach to learning where specific corporate cases are addressed and discussed.  

Progression between courses was mentioned by majority of students as ‘very clear’ or “somewhat 
clear” (45,5 % each). The survey results indicate the satisfactory level of alignment between program 
goals and course contents, although some courses felt too generic and according to students’ view 
require more connection to the textile management domain, with more internation examples from the 
industry.  Another recurring topic in students comments is that there is a need for more elaborated 
course in methodology that better prepares them to design reseach, collect and analyze data in their 
thesis projects. 

 
 

Forskningsanknytning (Integration of research) 
 

The master programs in textile value chain management provides student with academic tools to 
manage textile and fashion related issues as a multidisciplinary and multifaceted phenomenon. A 
special emphasis is on sustainability in textile value chain and digitalization, which are important areas 
of research at the Swedish School of Textiles. The research areas incorporated in the program includes 
for example the development of alternative business models, sustainable trade and distribution with 
safe and effective systems for textile value chains and product flows.  The content of certain courses 
(e.g.related to sustainable supply chain management, risk and resilience) builds on research projects that 
are carried out by the teacher that leads the TVCM research group. In the program survey majority of 
students (63%) stated that they received increased knowledge of research and theoretical perspectives 
within the disciplinary domain of the program’s courses. 

 

 

 

 

 

 

Resurser (Resources) 
 
Teachers at the programme are either highly involved in research related to their courses and/or have 
professional experience related to the course contents, which is likely to be one of the reasons that 
students really feel a genuine integaration of research in the courses. However, according to some 
students feedback the professionals are not integrated to the desired extent. 
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Användbarhet och förberedelser för arbetslivet (Usability and preparation for professional ocupation) 
 
As mentioned above, the programme is a broadening master which means that the career that the 
students will have after the programme is highly dependent on what their bachelor degree is. Thus for 
students with no prior experience in the fashion and textile industry, this programme is an opportunity 
to study the application of supply chain and fashion management in this industry. For students with a 
bachelor degree in design or fashion study, the programme offers an opportunity to change perspective 
and study textile and fashion as a product within a supply chain. Finally, for the students of textile 
engineering, the programme offers opportunities to broaden their understanding of fashion as a system 
or idea and management in general. All in all, the programme becomes a starting point for the students 
to develop an international network for their future career within Fashion and Textiles.  
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Övrigt (Other comments) 
 

In the survey and in conversations, the students raised concerns both regarding the involvement of the 
students but also the leadership of the programmes, especially with regards to such administrative 
issues as occurences of schedules changes and gradings coming in too late. It is also important to note 
that there might be some misunderstandings concerning role of programme manager. The comments 
in the evaluation suggests that they expect the programme manager to be able to “control” the course 
managers in terms of schedules and examinations, though in reality this is the role of the director of 
studies. With this in mind, there are still room for imporovements in terms of communication between 
teachers, students and programme managers.  

Although we had a good muber of students at this programme (slightly lower than previous years), the 
number of applicants from Sweden and EU countries is not as high as expected, and there is a need to 
improve the marketing of the programme.  
 

Eventuella förslag till förändringar (Suggested changes) 
 

The programme managers of the three master programmes in Textile Management have, in 
cooperation with the director of studies, initiated a rather long list of improvements. This was the 
outcome of the revision process for the program that was made in the academic year 2019/20, which 
was finalized in Fall 2020. Since the three programmes are interlinked in the way that all students of all 
programmes have the same courses in period 1-2, any changes in this programme will affect the other 
programmes.  

Changes that has already been implemented: 
• The system of student representatives and regular meetings with students is reinforced as of 

Fall 2020 
• The system with two different introductory courses has been replaced with one introductory 

course already for the academic year 2020/21. For admission 2021, this will be complemented 
with a parallell introductory course that gives student a stronger theoretical foundation in value 
chain management and fashion management. This change is to allow the two specialization 
courses, i.e. Fashion Retail Marketing and Sustainable Supply Chain Management, to focus 
more on in-depth issues in respective areas. Hopefully this will address some of the concerns 
from students about the different levels of pre-knowledge in respective area and further 
support the progression of subject area into the second year of the AMSTV program.  

• The programme syllabus for admission 2021 has been updated in order to better emphasize 
specialization. This will allow for the following opportunities 
* In the new programme syllabuses, the prerequisites for the programmes have been adjusted 
* The methodology course is moved from period 1 to 2 in the new syllabus to enable students 
to learn about the subject area first and to ensure better progression 
* The Business Strategy and Strategic Management now moved from period 3 to 2 
*’Fashion Retail Marketing’ course is exchanged to the course “Traceability in the textile value 
chain” to enhance progression and specialisiation in the second year of the program 

• Starting in mid-Spring 2020, the programme managers of the master programmes in Textile 
management has met regurlarly with the director of studies to discuss the action plan for 
improvements of the programmes 

• The programme managers have started to use the collegial meetings to improve 
communication with the teachers 

• The programme managers have organized new advisory boards that include industry 
representatives, with first meeting organized in May 2021.  
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