
Program report 
TM 2022-2025

SGKTM 
–

Bachelor’s Programme in Textile Management with a 
Specialisation in Fashion and Retail

–
Students admitted autumn 2022 - Graduated spring 2025

1



Executive summary TM 2022-2025
The Bachelor’s Programme has completed its fourth cycle since the 2019 revision and continues to 
demonstrate academic quality, progression, and relevance to industry. Quality and Programme 
Development during 2022-2025 has focused on strengthening courses in textile/fashion products 
and production. In 2024/25, two joint introductory courses and an interdisciplinary sustainability 
course have been introduced, enhancing collaboration across programmes. 

Recruitment and Student Completion trends remain positive, with 54 new students admitted in 
2025, above the programme’s target. Completion rates shows that most students meet degree 
requirements within the expected timeframe, and 41% of TM22 students undertook exchange 
studies. Recruitment for 2024/25 shows improvement compared to the previous year and this is 
positive. Still, strengthening marketing and recruitment efforts therefore remains a priority. 

Internationalisation includes increased student mobility and joint English-taught courses that 
promote cross-cultural learning. The aim is to offer one full semester in English and reach 60% 
outbound mobility. Research integration is secured through research-active faculty connected to 
the Services and Retail and Digital Consumption research groups.

Student evaluations indicate satisfaction with teaching quality, structure, and relevance. However, 
students request more practical components in purchasing, e-commerce, and industry-relevant 
software. The Digital Business Lab remains a central resource for experimentation and applied 
learning. Career Preparation is integrated throughout the programme, supported by activities 
like Elevate, field studies, and collaboration with E-handelsstaden Borås / TEKO.

Sustainability is embedded across all three years—from the introductory course and production-
focused modules to the advanced courses in responsible marketing and sustainable consumer 
behaviour. Equality and inclusion efforts have increased the diversity of the student body and are 
reflected in teaching and programme materials.

Future Directions include improvements to the bachelor thesis course in response to AI-related 
challenges, development of new course packages for international students, enhanced digital 
focus, strengthening recruitment and implementing new courses about textile/fashion 
products/production. Additionally, the sustainability/theoretical progression requires refinement 
even though measures have been taken (aligning courses with other programs. Finaly, improve 
teaching and assessment methods is needed to increase student engagement with course 
literature and classroom participation. 

Lars Hedegård (PhD)
Business Administration

Program Manager

Prioritized development for next year
In the upcoming academic year the main priorities will be the following processes:

• Following up on changes made to courses on textile and fashion production techniques and 
products (revised from 7.5 ECTS per course to 5 ECTS per course).

• Implementing the two new introductory courses, which is co-taught with students from other 
bachelor programs at the Swedish School of Textiles.

• Developing the final thesis course (bachelor level) in light of the impact of AI (large language 
models such as ChatGPT and Google Gemini), which may negatively affect students’ ability to 
conduct independent work.

• Creating new course packages for incoming exchange students, as adjustments are required 
due to recent changes in the program’s course structure.

• Development of progression between courses on sustainability-related issues and theoretical 
perspectives. The goal is to provide students with a broad spectrum of perspectives in these 
areas while avoiding unnecessary repetition.

In addition, changes to the role of the program manager are being introduced during the 
academic year, including program budgets and increased involvement in course syllabus 
development.

Program Ladokcode ETCS Year of 
Admission

Program 
manager/s

Bachelor’s Programme in Textile 
Management with a Specialisation in 
Fashion and Retail

SGKTM 180 2022 Lars Hedegård
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1. Applications and admission 
The tables on the following pages show admission and application between 2019-2025. 
There is a few students that re-register or change programs, which means that all 
statistics concerning admission, application, and completion rate are hard to compare. 

Applications: The number of applications declined between 2022 and 2024 but started 
to raise in 2024. The program is in 2025 above the Key Performance Indicator (KPI) of 
two (2) Prio1 applicants per seat. 

Admission: The 2025 admission shows a full class, with 54 students starting the program. 
The program’s target is 48 students, and with 54 admitted in autumn 2025, there is a 
solid foundation for reaching this goal. As in previous years, the proportion of women in 
the program is significantly higher, with more women than men enrolled.

Most students have been recruited from Sweden, with around one student per year from 
Finland. 

Figure 1 - Prio1 Applicants, admitted students, and enrolled students 2019-2025
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Application & Admission Statistics
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Figure 3 - Enrolled students and withdraws (BSc TM)
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Figure 4 - Admitted students Male/Female
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Figure 2, Residence at application (2019-2024)
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2 – Internationalization: Outgoing Students
18 out of 44 students from the cohort (41%) completed exchange studies during the autumn semester of 
their third year. The number of students by host institution and country is presented in Table 2. 

Country University BC18 TM19 TM20 TM21 TM22
Australia Royal Melbourne Institute of Technology 2 1

Brazil Santa Catarina State University 5 4

Denmark VIA University College 2

France Sup de Pub 3 3 3 3

France Université Savoie Mont Blanc 3

Hong Kong Hong Kong Polytechnic University 4 1

Irland Technological University Dublin 1

The Netherlands Amsterdam Fashion Institute 1 1

The Netherlands Avans University of Applied Sciences 2

The Netherlands Saxion University of Applied Sciences 1

Schweiz Uni. of Applied Sciences and Arts Northwestern 2 2

Great Brittan London College of Fashion 1

Great Brittan University of Southampton 1 1

Great Brittan University of the West of Scotland 2

South Korea INHA University 2 2 2

Taiwan Fu Jen Catholic University 2 2

Taiwan Shih Chien University 1 1

Germany Hochschule Niederrhein 2 2 2

In total, number of outgoing TM-students each year 5 10 23 18 11

Number of students in the class during the exchange semester 39 21 36 44 25

Proportion of students studying abroad (target: 60%) 13% 48% 59% 41% 44%

The map below illustrates the countries and partner universities where TM students can study 
during their exchange semester.
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Figure 5 - Distribution of partner universities where TM-students can study. 

Table 2 – Distribution of outgoing exchange TM-students



The digitalization of retailing
Country University VT2022 VT2023 VT2024

France INSEEC Grande École 1 1

France Sup de Pub 3 3

Hong Kong Hong Kong Polytechnic University 4

Irland Technological University Dublin 1

Mexico Tecnológico de Monterrey 2

The Netherlands Avans University of Applied Sciences 3 1

Schweiz University of Applied Sciences and Arts Northwestern 2

Taiwan Fu Jen Catholic University 2 2

Turkey Istanbul Technical University 1

Germany Hochschule Niederrhein 1 2 1

Germany Reutlingen University 1

Germany University of Duissburg-Essen 1

Austria Alpen Adria University of Klagenfurt 1

Austria Carinthia University of Applied Sciences 1

In total, number of incoming international students in the course 12 14 8

Critical perspectives on sustainability in fashion retail
Country University VT2023 VT2024

France IAE Lille University School of Management 1 1

France INSEEC Grande École 1

France Sup de Pub 2 1

The Netherlands Avans University of Applied Sciences 3 1

Taiwan Fu Jen Catholic University 1

Germany Hochschule Niederrhein 2
In total, number of incoming international students in the course 8 5

Fashion stores in the future
Country University VT2022 VT2023 VT2024

France IAE Lille University School of Management 1 1

France INSEEC Grande École 1 1

Framce Sup de Pub 3 4 1

Framce Université Savoie Mont Blanc 2

Mexico Tecnológico de Monterrey 1 1

The Netherlands Avans University of Applied Sciences 3 1

South Korea INHA University 1

Taiwan Fu Jen Catholic University 2 2 1

Germany Hochschule Niederrhein 1 2 1

Germany University of Siegen 2

Austria University of Applied Sciences Upper Austria 1

In total, number of incoming international students in the course 8 15 10

During the program, incoming exchange students and program students studied together in 
three of the program’s courses in the second year (spring semester 2023): Critical Perspectives 
on Sustainability in the Textile and Fashion Industry, The Digitalization of Retail, and The Fashion 
Store of the Future. To further increase the international perspectives in the program, more 
courses in English should be introduced. The ambition should be to offer a full semester of 
courses in English (preferably the spring semester of year 2), which would also be available to 
incoming exchange students. 

The tables below present the number of incoming international students enrolled in courses 
alongside the TM22 class as wel as TM21 and TM20.

Internationalization: Incoming Students
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3. Field study

Figure 6. Field study tracks

Field study students Company internships Digital Business Lab
Autumn 2021 
11 students registered, all passed 11 0
Autumn 2022
16 students registered, 13 passed 13 0
Autumn 2023
25 students registered, 24 passed 18 6
Autumn 2024
15 students registered, 14 passed 10 4

Number of students who conducted field studies in the Digital Business Lab:

Autumn 2023:
Care of Carl project – 3 students
Underwear Sweden project – 3 students

Autumn 2024:
Specialization in in CLO3D / Body scanning – 4 students
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Table 6 – Field study results, passed students

Screenshot from a Clo3D tutorial made by a TM22 field study student.



Table 7 – TM22, Number of students enrolled in the program. Data extracted 2025-09-12

In the autumn semester of 2022, 33 students started the program, of which 26 participated in the thesis course in the third 
year (spring semester 2025). At the time of writing this program report (September 2025), 12 of the admitted program 
students had completed courses totalling 180 credits within the program. Of these, 12 had applied for and been awarded a 
degree. 

Six had completed at least 165 credits (i.e., not yet finished the thesis or equivalent). Among the remaining students, four had
completed more than 145 credits within the program and had gone through all six semesters. Of the others, one had 
completed fewer than 100 credits. Overall, the completion rate indicates that the majority of admitted students manage to 
meet the program’s requirements within the expected time. However, it is noteworthy that two thesis groups had not yet 
received approval at the time this program report was written.

4. Completion rate

Semester Semester # Registered Re-registered Additional students, 
changed program

Leave of absence Withdrawal / 
Attrition

Degree

HT2022 1 33 7
VT2023 2 32 1
HT2023 3 28 2 3
VT2024 4 26 1 5
HT2024 5 25 1 6 10
VT2025 6 25 2 5 2
HT2025 1 2

Table 8 – TM22, Number of Credits Completed in the Program. Data extracted 2025-09-16

Number of Credits Completed Number of students Completed semester (1-6)
180 ECTS an BSc Degree 12 1-6, all
180 ECTS 0 1-6, all
165-179 ECTS 6 1-6, all
146-164 ECTS 4 1-6, all
145-100 ECTS 3 1-6, all
Under 100 ECTS 1 1

Total number of students: 26
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5. List of Theses 2025
The students’ responses in the evaluations do not explicitly assess whether the programme’s 
resources were sufficient (similar to TM19, TM20, and TM21). In general, the students indicated 
in the written survey that they were satisfied with how teaching and examinations supported 
their learning, even though some lecturers were highlighted as particularly engaged and 
supportive, while others were described as less engaged and difficult to reach. Table 1 provides 
an overview of how course responsibility and examiner roles were distributed in the courses 
taken by TM20, as well as which industry tools and laboratories were involved. The staffing 
generally included a mix of professors, senior lecturers, lecturers, doctoral students, teaching 
technicians, and guest lecturers.

The programme director’s assessment from 2022–2024 remains valid: the university possesses 
the resources and competencies to deliver the programme. However, the number of senior 
lecturers in certain subjects is limited, making staffing vulnerable. This is particularly the case for 
retailing, purchasing, quantitative methods, and social media/e-commerce.

During the three years of the programme, students have had the opportunity to work with the 
resources available in the Digital Business Lab. For example, in the first year, a laboratory 
exercise was carried out in a physical store environment using eye-tracking, and six students 
conducted their field studies through the lab. The Digital Business Lab provides an excellent 
environment for the programme, and further efforts should be made to integrate it more closely 
with the programme’s courses.

To strengthen the programme’s connection to ongoing research, additional links should also be 
developed between the programme and research groups, such as the Services and Retail group 
and the Digital Consumption group.

In 2025, 7 bachelor theses were completed and successfully examined. In total, 9 groups worked 
on their theses during the spring semester.
Eriksson, E., and Niklasson, H. [2025] Everyone does their own thing and hopes for the best: a 
case study on municipal management of textile waste and resource allocation. [Bachelor thesis] 
2025.13.01, University of Borås.
Bönnemark, J., Brodin, J., and Andersén, L. [2025] When the Law Governs Fashion - A Study on 
the Extended Producer Responsibility in Swedish Fast Fashion. [Bachelor thesis] 2025.13.03, 
University of Borås.
Richardsson, T., and Edvardsson, V. [2025] I didn’t spend a fortune to be trendy. [Bachelor thesis] 
2025.13.04, University of Borås.
Farahani, V., Dohlsten, N., and Johansson Darche, A. [2025] Scroll, Click, Consume – A Semiotic 
Analysis of the Representation of Second-Hand on TikTok and Its Influence on Consumer Culture. 
[Bachelor thesis] 2025.13.05, University of Borås.
Björk, T., Lindblom, A., and Holtinger, R. [2025] From inspiration to consumption: A qualitative 
study on the impact of influencers on self-image & fashion trends among young adult women. 
[Bachelor thesis] 2025.13.06, University of Borås.
Gilkes, J., Bergh, M., and Olsson, K. [2025] Circular ambition, practical friction - A qualitative 
study about small male fashion companies big steps in the work towards circularity. [Bachelor 
thesis] 2025.13.07, University of Borås.
Nilsson, S., Martinsson, T., and Dahlgren, B., [2025] When luxury meets conscience - A qualitative 
study on young women’s perceptions of luxury brands’ sustainability communication. [Bachelor 
thesis] 2025.13.08, University of Borås.

6. Resources and Their Use

Figure 6 - Number of passed essays 
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Course Responsibilities and Use of Laboratory Resources/Industry Tools
Course Main Subject Area Course Responsible/Examiner Course Responsible Subject Laboratory Resources/Industry Tools

Year 1

Fashion and the Textile Value Chain Textile Management Senior Lecturer Business Administration Digital Business Lab/Smart Textiles Showroom

Practical Accounting Business Administration Senior Lecturer Business Administration, Accounting Business Simulation

Basic Marketing Business Administration Senior Lecturer Business Administration, Marketing Knitting Lab

Leadership and Organisation in Textile Retail Textile Management Lecturer Industrial Engineering and Management

Textile materials - base course Textile Technology Lecturer Textile Technology Textile Materials Lab

Quantitative market analysis methods Business Administration Senior Lecturer Business Administration, Marketing SPSS

Weaving Technology Textile Technology Senior Lecturer Textile Technology Weaving Lab

Year 2

Fashion Logistics  and Purchasing Textile Management Lecturer Business Administration

Theories in Fashion Retailing Textile Management Senior Lecturer Textile Technology Eye-tracking

Textiles and Fashion – Product and Concept Textile Technology Senior Lecturer Textile Technology Garment Construction Lab

Dyeing and Finishing Textile Technology Senior Lecturer Textile Technology Dyeing and Finishing Lab

Critical Perspectives on Sustainability in Textile and Fashion Textile Management Senior Lecturer Business Administration Adobe InDesign

ERP systems and Consumer Relationship Management Textile Management Lecturer Industrial Engineering and Management Excel

Fashion stores in the future Textile Management Senior Lecturer Textile Management

The digitalization of retailing Textile Management Senior Lecturer Business Administration

Year 3

Market Communication Business Administration Senior Lecturer Business Administration, Marketing

Consumer Behaviour Business Administration Senior Lecturer Business Administration, Marketing

Field Study within the Field of Retail Textile Management Senior Lecturer Textile Management Opportunity for in-depth Eye-tracking

Textile Management and retailing Textile Management Senior Lecturer Business Administration

Research methods for a Bachelor degree Business Administration Senior Lecturer Business Administration, Marketing

Final thesis in Textile Management, Bachelor Textile Management Senior Lecturer Business Administration SPSS

10Table 9 – Course Responsibilities and Use of Laboratory Resources/Industry Tools



7. Students’ voices
Connections Between Courses, Learning Outcomes, Teaching Methods, and Examinations

Students highlighted several courses as particularly rewarding, including Fashion and the Textile Value 
Chain, Basic Marketing, courses focusing on textile and fashion products and production such as 
knitting and weaving, Research Methods for a Bachelor’s Degree, and Textile Management and 
Retailing. These courses were described as well-designed and engaging, committed, and inspiring 
teachers who maintained good communication with students.

In general, a majority of students indicated that the programme showed clear or fairly clear
progression (n=18 of 23), but they also noted repetitions between courses, particularly regarding 
sustainability. However, two courses that had been criticised earlier, again received criticism for not 
providing sufficient knowledge. Similar to students in previous cohorts (TM20/TM22), students 
expressed a wish for more opportunities to gain practical experience with tools and software 
commonly used in the industry, as well as in purchasing and product development. 

Like graduates from the TM21 cohort, TM22 students felt that administrative support generally 
worked well, except in certain courses where it was difficult to contact course coordinators or 
lecturers, for example not responding to student emails.

Similar to TM19-TM21, course literature received lower ratings than teaching and examinations. 
Comments revealed that students used the course literature only to a limited extent.

Research Integration in the Programme

Students reported that they were exposed to current research during their studies, primarily research 
connected to the main subject area of Textile Management. In the written evaluation, 19 out of 23 
stated that they had gained in-depth knowledge of research related to the fashion and textile industry, 
while 4 students perceived a lower level of research integration. Furthermore, 21 out of 23 reported 
that the programme had given them knowledge of theoretical perspectives on the fashion and textile 
industry.

Programme Relevance and Preparation for a Changing Working Life

In the written survey, 22 out of 23 students stated that the programme matched their expectations or 
very well prior to the start of their studies. The reasons given for unmet expectations were mainly a 
desire for more practical elements connected to industry practices and specific software, as well as a 
stronger focus on fashion and purchasing.

17 of 23 students stated that they were satisfied or very satisfied with the industry 
connection in the program, while some of the students requested stronger connections to 
the fashion and textile industry. The students did not provide specific suggestions for 
strengthening these connections except more study visits and more professional 
knowledge components, such as training in software and applications commonly used in 
the industry.

The field study course (internship), exchange studies, guest lectures, and industry days 
were highlighted as important for future careers. From the teachers’ perspective, 
however, organising study visits remains challenging since student participation has 
tended to be low. Some student groups also reported not participating in extracurricular 
events (e.g., breakfast seminars organised by the E-commerce City initiative), even though 
they appreciated their availability. This reveals a paradox: students request more industry 
connections and study visits, yet they often make little use of the opportunities provided.

Students described the programme as broad (similar to TM20-TM21) and some expressed 
uncertainty about whether the programme had provided them with the knowledge 
required to manage their targeted professional roles. A key concern raised was the lack of 
practical experience and applied skills. 

The main elements perceived as missing in the programme were applied components, 
particularly in purchasing as well as training in software used in the industry such as 
InDesign, Illustrator, and Photoshop. Students also requested knowledge of certification 
systems and methods relevant to different professional roles (for instance, the role of 
purchasing assistant). A suggestion by earlier students, which still remains relevant, was to 
combine Excel and purchasing exercises. Positively, the Excel component in ERP systems 
and Consumer Relationship Management once again received favourable feedback 
(similar to TM19 and TM20).

A minority of students (n=10) stated in the oral evaluation that they had secured 
employment in the fashion industry prior to graduation, which is lower than in previous 
years (TM20). However, updates on social media (LinkedIn) during the summer of 2025 
indicated that the proportion of students who had obtained jobs or internships in the 
industry increased.
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Students’ voices
Students’ opportunities for participation and to take 
responsibility

Each course offers students the opportunity to complete a 
course evaluation, but overall response rates are low in surveys. 
To complement the feedback from course evaluations, the 
programme manager has informal conversations with individual 
students to gather their perspectives. Students are invited to 
participate in the programme council, and two students from 
TM22 have attended the meetings held between 2022 and 2025.

Among the students who completed the programme evaluation 
in TM22 (n=23), 1 reported being dissatisfied, 20 were satisfied, 
and 2 were very satisfied with how the student perspective was 
taken into account. In the oral evaluation, students expressed 
that opportunities for participation were limited beyond the 
course evaluations. Similar to previous cohorts, they also 
highlighted other examples of participation, such as the 
possibility to specialise in certain subjects within specific courses 
and the option to choose between field studies/internships or 
international studies.

Students reported in the oral evaluation that they had taken 
responsibility for course literature, planning and structuring their 
own studies, handling administrative tasks such as exam 
registration, and actively participating in and organising group 
work.

In the survey, 1 student stated that the Covid-19 pandemic had 
negatively affected their studies, while 21 reported no impact 
and 1 reported a minor positive impact. The students did not 
provide further details about the Covid-19 impact on their 
studies. 12
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During 2024/25, the Program Council for the Bachelor’s Program in Textile Management and the 
Textile Economics Program met in the autumn semester (January 2025) and in the spring 
semester (June 2025).

At the autumn meeting, the council reviewed the internal quality evaluation of the Textile 
Economics program, which was approved but highlighted three areas of concern: a weak 
theoretical connection in the theses (which tended to focus on Business Administration in general 
rather than Textile Economics specifically), too few classroom hours with teachers, and 
insufficiently structured collaboration with external partners.

The council also discussed how to strengthen industry collaboration by clearer structures and 
progression across courses, ensuring meaningful outcomes for companies, such as customer 
insights or student perspectives. Collaborations should ideally involve multiple levels within 
companies, and existing partnerships (e.g., TEKO, E-handelsstaden) could be further formalized. 
Student engagement in these collaborations was also addressed. To increase participation, 
companies could be invited to joint panel discussions rather than one-off lectures, and 
collaboration activities should be examinable to make them more relevant for students.

Feedback on the Textile Management program focused on course development and naming (new 
suggestion: Fashion and Marketing instead of Fashion and Retail). Concerns were raised about 
losing the retail perspective, but these were seen as minor. The council also welcomed the 
introduction of new textile foundation courses and a clearer program profile, particularly with 
regard to logistics, which they agreed should be strengthened.

At the spring meeting, the council continued the discussion on logistics, expressing strong support 
for expanding this area within the program. A long list of desired elements was raised, with 
emphasis on maintaining a clear textile connection, addressing the challenges of a changing 
business environment, and linking logistics to marketing in the introductory course. The council 
stressed that students should not only understand logistics models and concepts but also how 
logistics operates in practice. After graduation, they should be able to “speak the language” of 
logistics with industry professionals.

Furthermore, students need to understand purchasing as a management process involving 
planning, negotiation, and implementation. Statistics and key performance indicators related to 
logistics and purchasing were also identified as essential. For the new Supply Chain Management 
course, topics such as globalization, networks, business relationships, and sustainability were 
emphasized. Finally, the council noted that Textile Management students had requested more 
purchasing-related content, which could be incorporated into the Business Systems course.

8. Advisory board discussions
Students’ opportunities for participation and responsibility

The overall response rate to the program-level quality survey, conducted with the graduating 
class in their final weeks, is high. In contrast, response rates to individual course evaluations 
remain very low. To some extent, this is balanced through direct dialogue in lectures and 
classroom sessions. Students are also offered a channel for input through participation in the 
advisory board. Hence, continued development is needed to encourage students to take greater 
responsibility for their studies and to engage more actively in the programme’s development. 
This is a long-term effort, requiring the design of course structures that provide students with 
greater opportunities to influence and take responsibility for course content, while also 
strengthening their ability to take ownership of their learning.

Relationship between courses, goals, pedagogy, and examinations

Feedback from program evaluations, as well as discussions with students and faculty, indicates 
that the program’s learning outcomes and course content are considered relevant. While the 
progression between courses is generally regarded as clear, there is room for further 
refinement, particularly in methodology (with emphasis on quantitative methods), theory, and 
academic writing. This is especially important in relation to the development and completion of 
the individual thesis.

Connections Between Courses, Learning Outcomes, Teaching Methods, and Examinations
The content, teaching methods, and examinations are varied throughout the programme, 
although further work is needed to strengthen progression and connect the courses more 
effectively. Continued development is also required to ensure consistent quality across all 
courses and to avoid excessive repetition of certain perspectives (primarily regarding 
sustainability) throughout the three years of study.

There has been clear concerns that there is ongoing need to focus on strengthening the 
marketing of the programs since there has been downward trends in the number of students.

9. Faculty member’s reflections
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Resources and connection to research

As described in Section 5, most courses are taught by faculty who are active researchers, with 
some exceptions for courses requiring specialized expertise. In addition to professors and 
researchers in Textile Management, lecturers from disciplines such as Business Administration 
and Textile Technology also contribute to the programme.

Research integration is already visible in many courses—for example, when lecturers use their 
own or others’ research to illustrate discussions, when students engage with research findings, 
and when they are introduced to current research methods. Students have noted that such 
connections are most evident when lecturers are themselves active researchers.

To further strengthen this link, initiatives such as research-based thesis proposals, workshops, 
and matchmaking activities during the third year are recommended. Overall, the strong 
presence of research-active staff at the Swedish School of Textiles ensures that research 
perspectives are continuously integrated into teaching at both national and international levels.

Programme Relevance and Preparation for a Changing Working Life

The programme meets labour market requirements well, which is also The programme manager 
assesses that the programme aligns well with labour market requirements, as reflected in 
graduates’ employment outcomes. The TM programme provides an academic foundation that 
develops students’ analytical, reflective, and information-processing skills rather than focusing 
solely on hands-on software training. However, practical elements should be clarified, and 
ongoing efforts aim to offer students certificates in relevant software tools.

As the fashion retail industry increasingly integrates multiple channels to reach consumers, 
greater emphasis on e-commerce, social media, and alternative retail channels is needed to 
ensure graduates’ skills meet market demands. Future development should therefore focus on 
systematically integrating these areas.

Support for students’ career development could also be strengthened by making use of existing 
initiatives such as E-handelsstaden’s breakfast seminars, Handelsrådet, and Elevate. Company 
internships remain the most popular track, with many students conducting field studies during 
the fifth semester.
Course reports
There are a lot of course reports missing for these programs. The primary reason seems to be a 
lack of responses to the surveys.
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Appendix A – Overview programs and courses 

Mode och den kreativa 
processen 7.5 hp

Textil baskurs 5hp Fiber- och 
garnteknologi 5hp

Grundläggande 
marknadsföring 7.5 hp

Väveriteknik 5hp

Redovisningens grunder och 
tekniker 7.5 hp

Trikåteknik 5hp Nonwoventeknik 5hp

Organisering och ledning 7.5 
hp

Konfektionsteknik 
5hp

Kvant marknadsunder-
sökningsmetodik 7.5 hp

Kvalitetssäk. & tex. 
provn. 5hp

Färgning och 
beredning 5hp

Log & styrning av 
försörjningskedjor 7.5 hp

Modevetenskaplig teori och 
metod 7.5 hp

Hållbarhet inom textil och 
mode 7.5 hp

Dig marknf & 
modehand 5hp

Teorier om textil detaljhandel 
7.5 hp

Affärssystem & organisering av 
kundrelationer 7.5 hp

Konsumentbeteende 
7.5 hp

Fältstudie 15 hp

Alt 15 hp valbara kurser inom 
FEK/TM

Textilt manag. i ett 
detaljhandelspers 7.5 hp

Marknadskommunikation 
7.5 hp

Forskningsmetoder på 
kandidatnivå 7.5 hp

Uppsats 15 hp

Alternativ: utbytesstudier 30 hp

Å
r 3

 
Å

r 2
 

Å
r 1

Hösttermin Vårtermin

Textilt management
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Appendix B – Progression chart (Admission 2025)
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Appendix C – Goal Matrix (Admission 2025)Textilhögskolan Uppdaterad: 24-12-11 Sid: 1(3) 
Lars Hedegård  
 

  1 

Kandidatprogram i Textilt management, inriktning mode och handel – 180 hp 

 
  

Kunskapsmål år 1 
Ett kryss i kolumnen till höger innebär att kursen bidrar till att studenten når det aktu-
ella målet efter genomförd utbildning. Efter slutförd utbildning med godkänt resultat 
skall studenten för kandidatexamen: 
 
 
 
 
 
 

Textil baskurs 

M
ode och den kreativa processen 

Fiber-  och garnteknologi  

R
edovisningens grund er och principer 

G
rundläggande m

arknadsföring 

N
onw

oventeknik 

Trikåteknik 

O
rganisering och ledning 

V
äveriteknik  

K
onfektionsteknik 

1. Kunskap och förståelse 
1.1 kunna definiera den textila värdekedjan samt visa kunskap och förståelse för hu-
vudområdet textilt managements vetenskapliga grund i ett detaljhandelsperspektiv. X  X    X  X X 

1.2 kunna redogöra för ledarskap och hur det påverkas av förutsättningarna i en de-
taljhandelsmiljö,         X   

1.3 kunna förklara tillämpliga ekonomiska och kommersiella metoder i textil detalj-
handel.  X  X X  X X X X 

1.4 kunna visa förståelse för etiska sammanhang med fokus på ansvarsfullt företa-
gande i relation till produkt, företag och samhälle. X X   X X X X X X 

1.5 kunna visa fördjupad kunskap inom någon del av huvudområdet textilt manage-
ment samt orientering om aktuella forskningsfrågor.  X         

2. Färdighet och förmåga           
2.1 visa förmåga att söka, samla, värdera och kritiskt tolka relevant information i en 
problemställning samt att kritiskt diskutera företeelser, frågeställningar och situat-
ioner. 

X X  X X     X 

2.2 kunna använda sina kunskaper inom textilt management och företagsekonomi för 
att skapa en konkurrenskraftig detaljhandelsmiljö.  X  X X   X   

2.3 förstå och tillämpa samspelen i en internationell textil värdekedja ur ett detaljhan-
delsperspektiv med kunden i fokus. X      X  X X 

2.4 skriftligen och muntligen, i grupp och självständigt, kunna presentera och disku-
tera kunskap och problem inom textil detaljhandel, X    X   X   

2.5 självständigt identifiera och formulera problemställningar inom textilt manage-
ment och finna lösningar på dessa.  X         

2.6 kunna analysera hur krav på hållbar utveckling påverkar produkt, företag och 
samhälle inom textil detaljhandel. X  X   X X  X X 

2.7 kunna använda aktuell forskning för att bidra till utvecklingen av textil detaljhan-
del samt utvärdera resultat av förändringsarbete.  X   X      

2.8 självständigt kunna genomföra en vetenskaplig empirisk undersökning (självstän-
digt arbete) inom givna tidsramar.        X   

3. Värderingsförmåga och förhållningssätt           
3.1 ha kunskap om och kunna hantera etiska frågeställningar inom textilt manage-
ment för att genom sitt förhållningssätt främja ett positivt samspel mellan aktörerna 
inom den textila detaljhandeln och skapa en hållbar samt säljande fysisk och digital 
detaljhandelsmiljö. 

 X      X   

3.2 kunna bedöma den textila värdekedjans påverkan ur ett globalt perspektiv och i en 
kulturell kontext. X  X    X  X X 

3.3 kunna visa insikt om kunskapens roll i samhället och om människors ansvar för 
hur den används.    X   X X X X 

3.4 kunna värdera, jämföra och göra bedömningar inom en internationell detaljhan-
delsmarknad med hänsyn till relevanta vetenskapliga, samhälleliga och etiska 
aspekter. 

  X X X X X  X X 

3.5 kunna visa förmåga att identifiera sitt behov av ytterligare kunskap och utveckla 
sin kompetens.  X      X   

 

 2 

 
  
Kunskapsmål år 2 
Ett kryss i kolumnen till höger innebär att kursen bidrar till att studenten når det 
aktuella målet efter genomförd utbildning. Efter slutförd utbildning med godkänt 
resultat skall studenten för kandidatexamen: 
 
 
 
 
 
 

K
vantit ativ m

arknadsund ersökningsm
etodik 

Teorier om
 textil detaljhandel 

K
valitetssäkring och textil provning 

Logistik och styrning av försörjningskedjor 

Färgning och beredning  

Textil och m
ode - produkt och koncept 

M
odevetenskaplig teori och m

etod 

D
igital m

arknadsföring och m
odehandel  

H
ållbarhet inom

 textil och m
ode 

A
ffärssystem

 och organisering av kundrelat-
ioner 

1. Kunskap och förståelse 
1.1 kunna definiera den textila värdekedjan samt visa kunskap och förståelse för 
huvudområdet textilt managements vetenskapliga grund i ett detaljhandelsper-
spektiv. 

   X X X X  X  

1.2 kunna redogöra för sitt eget ledarskap och hur det påverkas av förutsättning-
arna i en detaljhandelsmiljö.            

1.3 kunna förklara tillämpliga ekonomiska och kommersiella metoder i textil de-
taljhandel. X X  X X X  X  X 

1.4 kunna visa förståelse för etiska sammanhang med fokus på ansvarsfullt före-
tagande i relation till produkt, företag och samhälle.  X  X X X  X X X 

1.5 kunna visa fördjupad kunskap inom någon del av huvudområdet textilt mana-
gement samt orientering om aktuella forskningsfrågor.  X     X X   

2. Färdighet och förmåga           
2.1 visa förmåga att söka, samla, värdera och kritiskt tolka relevant information i 
en problemställning samt att kritiskt diskutera företeelser, frågeställningar och si-
tuationer. 

X X    X X  X  

2.2 kunna använda sina kunskaper inom textilt management och företagsekonomi 
för att skapa en konkurrenskraftig detaljhandelsmiljö.      X  X  X  X  X 

2.3 förstå och tillämpa samspelen i en internationell textil värdekedja ur ett de-
taljhandelsperspektiv med kunden i fokus.    X X X  X   

2.4 skriftligen och muntligen, i grupp och självständigt, kunna presentera och 
diskutera kunskap och problem inom textil detaljhandel,  X  X  X X  X  

2.5 självständigt identifiera och formulera problemställningar inom textilt mana-
gement och finna lösningar på dessa.  X    X  X   

2.6 kunna analysera hur krav på hållbar utveckling påverkar produkt, företag och 
samhälle inom textil detaljhandel.  X  X X X   X X 

2.7 kunna använda aktuell forskning för att bidra till utvecklingen av textil detalj-
handel samt utvärdera resultat av förändringsarbete.  X    X  X   

2.8 självständigt kunna genomföra en vetenskaplig empirisk undersökning (själv-
ständigt arbete) inom givna tidsramar. X X     X    

3. Värderingsförmåga och förhållningssätt           
3.1 ha kunskap om och kunna hantera etiska frågeställningar inom textilt mana-
gement för att genom sitt förhållningssätt främja ett positivt samspel mellan aktö-
rerna inom den textila detaljhandeln och skapa en hållbar samt säljande fysisk 
och digital detaljhandelsmiljö. 

 X  X  X  X X X 

3.2 kunna bedöma den textila värdekedjans påverkan ur ett globalt perspektiv 
och i en kulturell kontext.    X X  X  X  

3.3 kunna visa insikt om kunskapens roll i samhället och om människors ansvar 
för hur den används. X    X   X X  

3.4 kunna värdera, jämföra och göra bedömningar inom en internationell detalj-
handelsmarknad med hänsyn till relevanta vetenskapliga, samhälleliga och etiska 
aspekter. 

 X  X X X X    

3.5 kunna visa förmåga att identifiera sitt behov av ytterligare kunskap och att ut-
veckla sin kompetens.  X      X X  

The following goal matrices 
present the relationships 
between the courses in the 
three programmes and 
their corresponding 
learning outcomes or goals. 

On this page (spread), the 
first-year courses are 
mapped in relation to the 
one-year master, which 
includes goals that are less 
in-depth and more limited 
in terms of research skills 
as compared with the two 
other programs. 
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Kunskapsmål år 3 
Ett kryss i kolumnen till höger innebär att kursen bidrar till att studenten når det aktuella 
målet efter genomförd utbildning. Efter slutförd utbildning med godkänt resultat skall stu-
denten för kandidatexamen: 
 
 
 
 
 
 
 
 

M
arknadskom

m
unikation  

K
onsum

entbeteende. 

Fältstudie inom
 detaljhandel  

Textilt m
anagem

ent i ett detaljhandelperspektiv  

Forskningsm
etoder på kandidatnivå  

Självständigt arbete för kandidatexam
en inom

 tex-
tilt m

anagem
ent 

1. Kunskap och förståelse 
1.1 kunna definiera den textila värdekedjan samt visa kunskap och förståelse för huvud-
området textilt managements vetenskapliga grund i ett detaljhandelsperspektiv.  X X X  X 

1.2 kunna redogöra för hur ledarskap påverkas av och påverkar förutsättningarna för textil 
detaljhandel.    X    

1.3 kunna förklara tillämpliga ekonomiska och kommersiella metoder i textil detaljhandel. X X     
1.4 kunna visa förståelse för etiska sammanhang med fokus på ansvarsfullt företagande i 
relation till produkt, företag och samhälle. X X X X  X 

1.5 kunna visa fördjupad kunskap inom någon del av huvudområdet textilt management 
samt orientering om aktuella forskningsfrågor.   X X X X 

2. Färdighet och förmåga       
2.1 visa förmåga att söka, samla, värdera och kritiskt tolka relevant information i en pro-
blemställning samt att kritiskt diskutera företeelser, frågeställningar och situationer. X X X X X X 

2.2 kunna använda sina kunskaper inom textilt management och företagsekonomi för att 
skapa en konkurrenskraftig detaljhandelsmiljö.     X X X X  X 

2.3 förstå och tillämpa samspelen i en internationell textil värdekedja ur ett detaljhandels-
perspektiv med kunden i fokus. X X  X   

2.4 skriftligen och muntligen, i grupp och självständigt, kunna presentera och diskutera 
kunskap och problem inom textil detaljhandel, X X X X X X 

2.5 självständigt identifiera och formulera problemställningar inom textilt management 
och finna lösningar på dessa. X X X  X X 

2.6 kunna analysera hur krav på hållbar utveckling påverkar produkt, företag och samhälle 
inom textil detaljhandel.    X X  

2.7 kunna använda aktuell forskning för att bidra till utvecklingen av textil detaljhandel 
samt utvärdera resultat av förändringsarbete. X    X X 

2.8 självständigt kunna genomföra en vetenskaplig empirisk undersökning (självständigt 
arbete) inom givna tidsramar.   X  X X 

3. Värderingsförmåga och förhållningssätt       
3.1 ha kunskap om och kunna hantera etiska frågeställningar inom textilt management för 
att genom sitt förhållningssätt främja ett positivt samspel mellan aktörerna inom den tex-
tila detaljhandeln och skapa en hållbar samt säljande fysisk och digital detaljhandelsmiljö. 

X X  X X X 

3.2 kunna bedöma den textila värdekedjans påverkan ur ett globalt perspektiv och i en 
kulturell kontext.  X  X   

3.3 kunna visa insikt om kunskapens roll i samhället och om människors ansvar för hur 
den används. X  X  X X 

3.4 kunna värdera, jämföra och göra bedömningar inom en internationell detaljhandels-
marknad med hänsyn till relevanta vetenskapliga, samhälleliga och etiska aspekter.     X X 

3.5 kunna visa förmåga att identifiera sitt behov av ytterligare kunskap och att utveckla 
sin kompetens.   X X X X 
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Appendix D – Information competence
Åk/LP Område Målsättning för studenterna Ansvarig Kurs Undervisningsform
1/1 Introduktion till biblioteket Erhålla kunskap om hur biblioteket, bibliotekets hemsida, söktjänst (Primo) ämnesguide kan 

användas under utbildningen.
Språkhandledare/Bibliotekarie
Kursansvarig

Mode och den kreativa processen Digital sökguide, inspelade filmer, quiz 
workshop samt skriftlig gruppvis/individuell 
examination.

1/1 Referenser Förstå syftet med referenser.

Känna igen olika typer av källor och tolka referenser.

Kunna referera till källor och upprätta en källförteckning enligt Harvardguiden. 

Språkhandledare/Bibliotekarie

Kursansvarig

Mode och den kreativa processen Digital sökguide, inspelade filmer, quiz 
workshop samt skriftlig gruppvis/individuell 
examination

1/2 Källkritik Bli medveten om vikten av ett källkritiskt förhållningssätt och förstå grundläggande principer för att 
värdera en källa.  

Bibliotekarie  /Kursansvarig Grundläggande marknadsföring Föreläsning i helklass samt skriftlig 
examination i grupp (val av källor)

1/2 Publikationstyper, källkritik Lära känna viktiga publikationstyper för företags- och branschinformation (ex: årsredovisningar, 
dagstidnings- och branschtidningsartiklar, rapporter).  

Förstå skillnader mellan populär- vetenskapliga och vetenskapliga publikationer. Identifiera 
vetenskapliga artiklar.

Bibliotekarie

Kursansvarig

Grundläggande marknadsföring Föreläsning i helklass samt skriftlig gruppvis 
examination.

1/2 Informationssökning Söka fram en känd publikation (bok, artikel)
Känna till några informationskällor (Primo, databaser, webben) för att söka företags- och 
branschinformation. Behärska grundläggande sökteknik. 

Bibliotekarie

Kursansvarig

Grundläggande marknadsföring Föreläsning i helklass samt skriftlig gruppvis 
examination.

2/2 Informationssökning Känna till några informationskällor (Primo, databaser, Google Scholar) för att söka 
populärvetenskapliga och vetenskapliga publikationer inom ekonomiområdet, inklusive  textilt 
management. 
Tillämpa grundläggande söktekniker och sökstrategier.

Kursansvarig Teorier om textil detaljhandel Individuell och gruppvis examinationsuppgift.

2/3 Informationssökning Utifrån en specifik uppgift, välja relevanta informationskällor/databaser att söka i  och söka 
populärvetenskapliga och/eller publikationer/vetenskapliga artiklar för uppgiften. 

Kursansvarig

Bibliotekarie

Digital marknadsföring och modehandel Workshop samt invidiuell uppgift.

2/3 Referenser Kunna referera till källor och upprätta en källförteckning. Bibliotekarie Digital marknadsföring och modehandel Workshop samt invidiuell uppgift.

3/1 Informationssökning Kunna söka fram samt sammanställa en litteraturöversikt (vetenskapliga artiklar) samt referera 
korrekt enligt Harvardguiden.

Kursansvarig

Bibliotekarie

Konsumentbeteende Skriftlig examination.

3/3 Informationssökning Kunna formulera sitt informationsbehov och utifrån detta välja relevanta informationskällor 
/databaser. Söka effektivt och utnyttja avancerad sökteknik och sökstrategi. 

Bibliotekarie Forskningsmetoder på kandidatnivå Föreläsningar samt workshop

3/3 Referenser Kunna referera till källor och upprätta en källförteckning på ett korrekt sätt. Bibliotekarie Forskningsmetoder på kandidatnivå Föreläsningar samt workshop
3/4 Referenser

Informationssökning
Källkritik

Självständigt kunna söka fram relevant material/källor samt referera till dessa i den egna uppsattsen Kursansvarig

Handledare

Självständigt arbete för kandidatexamen Handledning

Exempel på verktyg som används: Datorsalsundervisning och/eller föreläsning för större grupp av biblioteket / Workshops / Lärobjekt (t ex filmer, quiz) / Canvas, 
Studentuppgifter som återkommer löpande under utbildningen där studenten vid flera tillfällen får öva att söka, hitta, använda och publicera information, i grupp och enskilt.

Avser Kandidatprgorammet i Textilt management, uppdaterad 2025-10-09
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Appendix D – Academic writing

Year 1

Study Period 1, Fashion and the Creative Process:
Individual writing in an exam setting with limited requirements for content quality; individual 
writing including reflection on the potential of AI tools; limited group writing. Peer feedback 
on another student’s text.

Study Period 2, Introduction to Marketing:
Writing a more extensive group text.

Study Period 3, Organization and Management:
Writing a more extensive group text. Peer feedback on another student’s text.

Year 2

Study Period 2, Logistics and Supply Chain Management:
Group work producing a formal report based on the IMRaD structure.

Study Period 2, Theories of Textile Retailing:
Individual reflections in an exam setting with higher content requirements. Group work 
producing a more extensive formal report. Peer feedback on another group’s text.

Study Period 3, Fashion Studies Theory and Method:
Individual writing assignments as preparation for a seminar.
Business Systems and Customer Relationship Management: Literature seminar based on 
scientific articles.

Study Period 4, Sustainability in Textile and Fashion:
Shorter writing tasks in interdisciplinary groups.
Digital Marketing and Fashion Retailing: Individual reflections with required use of scientific 
articles. Peer feedback on other students’ texts.

Year 3

Study Period 1, Consumer Behavior:
Writing a limited literature review with early feedback.

Study Period 2, Field Study in Retailing:
Writing a longer individual report based on collected empirical material.

Study Period 3, Textile Management in a Retail Perspective:
Individual reflections in an exam setting; group work producing a more extensive formal 
report. Peer feedback on another group’s report as well as on an individual student’s text.

Study Period 4, Bachelor Thesis in Textile Management:
Group work (three students) producing a thesis. Peer feedback on another group’s thesis.
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Appendix E –Quality routine
The data gathered for this report is retrieved from several sources as part of the quality routines 
for academic programs at the University of Borås. The report is based on the annual programme
evaluation, which in turn draws on several sources: an individual student evaluation and group 
discussions with the current cohort, discussions with participating teachers, programme
management, the international coordinator, administrative staff, and the programme council. 
Additional statstics has been collected from course reports for the current cohort, data on study 
results, completion rates, international exchange, and staffing of the programme’s courses.
The student evaluation was conducted in two parts. First, an anonymous web-based survey was 
distributed via Sunet Survey. The link was shared at the final stage of the programme, and the 
survey remained open for one month. It was answered by 23 students, i.e. all students enrolled 
in the third year of the programme. The second part consisted of a group-based oral evaluation, 
where students in groups of 3-6 discussed all three years of the programme. This oral evaluation 
took place on campus in connection with the final stage of the programme, i.e. the thesis course. 
A total of 23 students who had followed the programme since its start in 2020 participated in 
this evaluation.
The programme report also includes a summary of the discussions from this year’s programme
council meetings as well as a follow-up on the action plan developed in connection with the 
most recent quality review of the programme.
The establishment of the program report should follow the routines for program evaluation at 
the Faculty for Textile, Technology, and Business (Dnr 251-22). According to Guidelines for 
continuous evaluation of courses and programs at the University of Borås (Riktlinjer för löpande
utvärdering av kurser och utbildningsprogram vid Högskolan i Borås, Dnr 589-17) the program 
report must cover the following aspects:

1) Students’ opportunities for participation and to take responsibility 

2) Relationship between the courses in the program as well as goals of examination, learning 
goals, pedagogical approach, and examinations. 

3) Integration of research in the program

4) Resources of the program and how they have been used.
5) Usability and preparation for a professional life in transformation. 

Appendix E - Equality and inclusion
In line with the university’s policy around equality of opportunities, rights and obligations, these 
aspects are continually considered within the course and program activities. The programme has 
traditionally recruited a large proportion of women aged 19–25. In recent years, however, the 
proportion of men in the same age group has increased, although the number remains low—
around three to five per cohort. The proportion of students with other ethnic backgrounds has 
also gradually increased over time. There is dedicated attention to ensuring the students work in 
diverse groups from the beginning of the programs. This contributes to the goal that student 
diversity should be understood, appreciated, and protected. 

Efforts to promote gender equality and broaden participation in terms of conditions, content, 
and implementation include revising marketing materials so that examples and featured students 
reflect a more diverse environment. Different perspectives are also highlighted in teaching—for 
instance, the sustainability course in the second year covers more dimensions than the 
traditional trio of economic, environmental, and social aspects, such as work environment, 
gender equality/equity, and bodily perspectives.

In addition, support components such as academic writing are now integrated throughout the 
programme rather than concentrated at the beginning, and all staff and students involved in the 
programme are expected to treat one another with respect.

Equality and Inclusion Activities

A broad representation of students is reflected in recruitment activities and promotional 
materials.

During the courses, a mix of student-selected and teacher-assigned group divisions is used to 
encourage collaboration and inclusion.

The introductory courses place particular emphasis on helping students get to know their 
classmates and build a sense of community.

Topics such as inclusion and gender are integrated into core courses on fashion retail and 
marketing — for example, through discussions on voluntary participation, inclusive marketing, 
and gender perspectives in retail.
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Appendix G - Research integration

The research integration strategy follows the university’s guidelines, aiming at:

• All education is based on knowledge grounded in scientific and/or artistic research within the 
fields that constitute the foundation of each programme. The content of the education is 
presented within a coherent context, enabling understanding of its history, development, and 
contemporary relevance.

• Students develop an academic approach and research-related skills.

• Teaching and examining staff continuously evaluate and enhance the integration of research 
in both the content and implementation of their respective courses and programmes.

• Teaching and examining staff in each programme or educational environment are part of a 
collegial community engaged in scientific and/or artistic research.

• Doctoral students shall be included in, take part in, and contribute to the university’s research 
and educational environment.

Most teachers involved in the main subject area of Textile Management also teach at the 
master’s and doctoral levels while being active researchers. The presence of active 
researchers with strong professional connections enables the continuous development of the 
programme in line with both academic and industry advancements. Active researchers also 
provide students with valuable insights into how research is conducted in practice.

The educational environment allows students to engage with several laboratory and 
development facilities relevant to the programme, such as textile laboratories, the retail lab, 
and the DoTank. Throughout their studies, students encounter a variety of peers, teachers, 
researchers, and industry representatives, all connected through the shared context of the 
textile and fashion sector. 

Research integration activities

Activites included in the program is inspired by the framework developed by Jenkins and 
Healy, Curriculum design and the research-teaching nexus (see model on next page).

Over all three years the course literature shall always include research related texts such as 
scientific papers and anthologies as well as traditional teaching books.

Healy M., (2005), Reshaping the University: New Relationships between Research, Scholarship and Teaching,
Barnett, R. (ed), McGraw Hill/Open University Press, 67-78.

Year 1

Emphasis is placed on introducing students to research within fashion and textiles as well as 
business administration, for example through the introductory course, foundational courses in 
marketing and management as well as courses focusing on textile products and production.

Year 2

Discussions on scientific papers are included as part of literature seminars.
Students learn about research methodology in relation to the taught subjects, as well as through 
a specific course on qualitative methods.
Students work on group projects based on research questions, presenting their findings both in 
written, visual, and oral form.

Year 3

Students write a literature review based on scientific papers.
Students apply qualitative research methods and report their results individually.
There are discussions about theory, as well as practical exercises in quantitative analysis.
Students conduct a limited individual research project within a smaller group setting.
The third year also includes discussions on research and research quality within the field of 
Textile Management, along with a specific course on research methodology. 22



Appendix H - Sustainability
Sustainability is a core of the programme, reflecting the university’s overarching profile and the 
textile and fashion industry’s transformation. The program aims to ensure that students 
develop a critical understanding of sustainability and understand practical implications within 
the fashion industry. Hence, there is an emphasis on understanding, reflecting on, and 
managing conflicting objectives, as are frequently experienced when working towards holistic 
and balanced sustainability (including social, economic, and ecological dimensions). This 
understanding is targeted to the complex textile and fashion industry context, which is a key 
priority area for sustainability and circularity on the European level. 

In the first year, sustainability is introduced in the Introductory course and embedded in  
courses focusing on textile products and production, i.e.. contextualized by specific production 
processes. In the second year, students take part in a cross-disciplinary course which examines 
sustainability from the perspectives of the individual, the industry, and society. This course 
allows students to engage in discussions on ethical consumption, circular economy, and global 
supply chain challenges, and to connect sustainability to broader societal transformation. In 
the second and third year, focus is on sustainability in the programme’s specialization: Fashion 
Retail and Marketing for example responsible marketing and sustainable consumer behaviour. 

Sustainability Activities

Year 1
Introduction to sustainability concepts and challenges within the Introductory Course.
Integration of sustainability perspectives in courses related to textile techniques and 
production, linked to specific materials and processes.
Introduction to lifecycle thinking and resource efficiency in textile manufacturing.
Year 2
Participation in the cross-disciplinary course Critical Perspectives on Sustainability in the Textile 
and Fashion Industry (8.5 ECTS).
Exploration of sustainability from individual, industry, and societal perspectives.
Application of sustainability principles in group projects and case studies.
Year 3
Integration of sustainability in advanced courses within Fashion Retail and Marketing, including 
responsible marketing and ethical communication.
Reflection on sustainability in final assignments and degree projects.
Encouragement to link field studies or internships to sustainability-related challenges in the 
textile and fashion sector.

Appendix I - Internationalization
Internationalization is central in the programme’s long-term development and preparing 
students for careers in the global textile and fashion industry. The strategy focus on 1) Mobility 
and international collaboration: developing collaboration and  strategic partnerships. 2)
Internationalization at home: creating arenas for intercultural encounters, and 3) 
Internationalization of curriculum: to align the programme and course syllabuses with learning 
goals for internationalisation knowledge. 

To promote mobility and international collaboration partnerships will be developed with 
universities that have strong links to textiles, fashion, marketing, management, and retail, 
ensuring that students’ international experiences are relevant to their careers. Further, the goal 
is that 60% of students studying semester five will undertake studies or internships 
abroad during their mobility window. Internationalization at home will be achieved by having 
incoming exchange students study alongside programme students during one semester. Further, 
English-taught courses, engaging international guest lecturers, and using English-language 
literature are implemented throughout the programme. Incoming exchange students enrich the 
learning environment, fostering intercultural dialogue and broadening students’ global 
perspectives. Close and strategic collaboration with the International Office aims to promote 
attractive course offerings and enhance the number of incoming exchange 
students. Internationalization of curriculum is achieved by the ambition to meet representatives 
from other universities at least every other year and include a variety of perspectives through 
course literature/learning material and teachers as well as assignments.
Internationalization Activities
Year 1
Introduction to the programme’s international focus and mobility opportunities.
Use of English-language course literature in key introductory courses.
Year 2
Joint courses with incoming exchange students during the spring semester (Critical Perspectives 
on Sustainability, Digitalization of Retail, Fashion Store of the Future).
Expansion of English-taught courses to create a full English semester (Term 4).
Information sessions on study abroad and internship opportunities through partner universities.
Guest lectures from international researchers or industry professionals.
Year 3
Participation in international projects, research collaborations, or comparative assignments.
Mobility window for studies or internships abroad, with a target of 60% participation.
Use of English in thesis supervision/course literature to prepare students for international work.

23



Appendix I – International agreements 

The two tables below show the universities that the University of Borås has agreements with and that are available as possible destinations for an exchange semester within the BSc in Textile 
Management. The tables represent agreements within the Erasmus+ programme and bilateral agreements, respectively.

Erasmus+ agreements

Belgium HOGENT University of Applied Sciences and Arts

Denmark VIA University College

Finland JAMK University of Applied Sciences

France Sup de Pub

Ireland Technological University Dublin

The Netherlands Amsterdam Fashion Institute
Avans University of Applied Sciences
University of Twente
Saxion University of Applied Sciences (2 agreements)

Germany Hochschule Niederrhein 

Poland Poznán University of Economics and Business

Bilateral agreements

Australia/Vietnam Royal Melbourne Institute of Technology

Brazil Regional University of Blumenau
Santa Catarina State University

Hong Kong Hong Kong Polytechnic University

Mexico Tecnólogico de Monterrey

Republic of Korea INHA University 

Switzerland University of Applied Sciences and Arts Northwestern*

United Kingdom London College of Fashion*
University of Southampton*

Taiwan Fu Jen Catholic University
Shih Chien University

Poland Poznán University of Economics and Business
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Appendix J - Career development and industry integration

Career development is an integrated part of the learning environment and progression 
throughout the programme. The strategy aims to gradually strengthen students’ awareness 
of professional opportunities, encourage active industry engagement, and support their 
transition from education to working life.

Students are offered multiple ways to engage both within and beyond the programme. 
These include participation in course evaluations, acting as student ambassadors, guiding 
visitors at the Swedish School of Textiles, assisting in the Smart Textiles showroom, and 
taking part in interdisciplinary activities at the Textile Fashion Center. The concentration of 
textile and fashion companies in the Borås region also provides valuable opportunities for 
students to interact with industry actors—for example, through breakfast seminars arranged 
by E-handelsstaden Borås and events organized by TEKO and Handelsrådet.

The educational environment combines exposure to multiple disciplines, close collaboration 
between research and industry, and interaction with people from diverse professional and 
cultural backgrounds. Together, these elements form a solid foundation for students’ career 
development and prepare them for an international industry characterized by dynamic and 
cross-functional roles.

Career Development Activities
Year 1
Introduction to field study opportunities (both within freestanding courses and the 
programme).
Participation in Elevate, the university’s annual career event.
Integration of relevant industry activities (e.g., E-handelsdagen, TEKO-dagen) into courses 
when possible.
Continuous updates about industry events and opportunities via the programme portal in 
Canvas.
Year 2
Encouragement to participate in Elevate and other career-related events.
Continued information about industry activities and collaborations shared via the 
programme portal.
Year 3
Participation in Elevate and other targeted career events.
Ongoing updates about industry events and networking opportunities through Canvas.
Option to choose a field study or internship course as an alternative to exchange studies 
abroad.
Option pt do an Erasmus+ internship after graduation (within one year from the graduation).
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APPENDIX J – Audit2020 to-do-list

Förbättringsområde / Åtgärd Ansvarig Medverkande Slutdatum Status Resultat / Plan
1. Organisation av utbildningen
1.1 Tillsätta en till programansvarig. Sektionschef Sektionschef 2024-06-30 Ändrad plan 

genomförd
I stället för att tillsätta ytterligare en programansvarig har rollen 
stärkts på andra sätt. Bl.a programansvarsmöten för stärkt 
samarbete & erfarenhetsutbyte mellan programansvariga / chefer 
och ett mer samordnat arbete mellan TM-kand/TE startats med 
gemensamt programråd. 

1.2 Utreda hur samverkanskoordinator/ koordinatorer 
vid akademin kan stötta kursansvarig och studenter vid 
genomförande av fältstudiekurser.

Sektionschef Sektionschef 2023-12-31 Ändrad plan 
genomförd

Under 2022/23 har ett arbete initierats för att utreda Digital 
Business Lab som nav för samverkan och åtgärden har överförts till 
detta. Arbetet avslutades under 2023 genom att knyta labbet 
tydligare till programmet med fler moment i kurser. 

1.3 Utvärdera genomförandet av Boråsmodellen i 
programmet och utveckla nuvarande 
implementeringsstrategi.

Programansvarig Programansvarig
Kursansvariga
Ansvarig vid Biblioteket

2021-12-31 Slutförd Utvärdering genomförd och dokumenterad. Utvecklingsarbete 
fortgår 2023/24 i form av implementering. Se mål 1.4

4. Implementera utvecklad strategi avseende 
Boråsmodellen i programmets kurser.

Programansvarig Programansvarig
Kursansvariga / Ansvarig biblioteket

2025-06-30 Klart Nya moment införda i åk 1.

1. Uppsatsarbete samt förberedelser för självständigt arbete
2.1 Upprätta rutin för genomförande av uppsatskurs 
samt handledning.

Kursansvarig 
uppsatskurs

Kursansvarig uppsatskurs
Studierektor

2021-03-01 Klart Digital uppsatshandbok innehållande tydligare processbeskrivning 
utvecklad och publicerad på Canvas.

2.2 Införa gemensam struktur med seminarier i 
uppsatskurs.

Kursansvarig 
uppsatskurs

Kursansvarig uppsatskurs 2021-03-01 Klart Workshops genomförd VT21 samt utvecklad VT22/VT23. 
Resultatet ej tillräckligt givande och försöket avbröts VT24.

2.3 Utveckla metod- och färdighetsstrimman avseende 
kvantitativa och kvalitativa metoder i programmets 
kurser.

Studierektor Programansvarig
Vijay Kumar / Agnes A. Wänström
Alexis Palma

2023-12-31 Klart Moment med kvant. analys införd i kurs som följer på befintlig 
kvant. metodkurs.

2.4 Genomföra seminarier med kollegiet för att 
diskutera handledning/bedömning av uppsatser. 

Studierektor Kursansvarig uppsatskurs
Handledare

2024-06-30 Klart Handledarmöten med involverade lärare är genomförda 
2021/22/23/24 i samband med uppsatskursen.

2.5 Genomföra seminarier med kollegiet för att ensa 
förståelsen för vad positionering i TM-uppsatser är och 
hur uppsatsens delar ska relatera.

Kursansvarig 
uppsatskurs

Kursansvarig uppsatskurs
Handledare

2024-12-31 Ej startat Senarelagt till 2024/25.

2.6 Utveckla och använda mallar för bedömning och 
återkoppling vid examination av uppsatser

Studierektor Jenny Balkow 2022-06-30 Klart Gemensam mall infördes VT21 och har använts VT22 samt VT23.

The supervision to-do-list was developed by Lars Hedegård and Daniel Hjelmgren in collaboration with the Textile Management faculty and discussed with the management of the Department of 
Business Administration and Textile Management.
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2.6 Utveckla och använda mallar för bedömning och 
återkoppling vid examination av uppsatser

Studierektor Jenny Balkow 2022-06-30 Klart Gemensam mall infördes VT21 och har använts VT22 samt VT23.

2.7 Utvärdera sektionens riktlinjer för antalet studenter 
vid uppsatsarbete.

Sektionschef Sektionschef
Studierektor

2022-12-31 Klart Genomförs HT2022. Riktlinje att studenterna skriver uppsats tre 
och tre. Införandet av ”intyg över samförfattande” (se 2.8) har 
underlättat individuell examination.

2.8 Införa krav på att varje uppsatsgrupp skriver och 
lämnar in en beskrivning av författarnas bidrag (jmf. idé 
om standardiserat författarcertifikat).    

Kursansvarig 
uppsatskurs

Kursansvarig uppsatskurs
Handledare

2022-06-30 Klart Ny mall infördes VT21

2.9 Utveckla och föreslå möjligheten till ökat inslag av 
undervisning i relation till teori och användandet av 
teori i samband med studier.

Programansvarig Programansvarig
Agnes A. Wänström

2022-12-31 Ej startat Uppskjutet till 2023/24.

1. Anställningsbarhet
3.1 Genomföra förnyat utskick avseende alumners 
arbetslivserfarenhet till de som ej har svarat.

Programansvarig Programansvarig
Kommunikatör

2023-12-31 Ej startat Genomförs HT2024

3.2 Sammanställa och utveckla nuvarande 
informationsmaterial ang. anställningsbarhet.

Programansvarig Programansvarig
Kommunikatör

2022-12-30 Klart Intervjuer/filmer med alumner publicerade på hb.se 2021/22. 
Gemensam programportal för alla tre årskurser på Canvas. 

3.3 Diskutera studenternas anställningsbarhet i 
programrådet.

Programansvarig Programansvarig
Studierektor

2025-08-31 Ej startat Uppskjutet till HT25 pga. fokus på utbildningsinnehåll vid 
programrådsmöten under 2022.

3.4 Öka integrationen av akademins Elevate-
arrangemang i utbildningen.

Programansvarig Programansvarig
Projektledare Elevate

2021-12-31 Klart Information om Elevate publicerat på programportalen, Canvas. 

1. Hållbar utveckling
4.1 Genomföra och därefter utvärdera ny kurs med 
fokus på flera olika hållbarhetsperspektiv under årskurs 
två.

Kursansvarig Kursansvarig
Programansvarig
Studierektor

2021-06-30 Klart Utvärdering genomförd och dokumenterad
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